
SalvatoreBarbato
M A R K E T I N G  S T U D E N T

04/10/1994 -  Aversa (CE)

E D U C A T I O N P R O J E C T S  A N D  E M P L O Y M E N T

C O M P E T E C E S -  i d e a / p l a n n i n g / d e s i g n / m o n i t o r i n g

.

S O F T  S K I L L

L A N G U A G E S

Teamwork

Creat iv i ty

Organiz ing

Graduated in Naples in communication since I was 
fascinated by a path both humanistic and economic, 
moved to Verona to specialize in marketing and 
communication, I expanded my knowledge on the 
complete operation of the company, deepening marke-
ting planning and corporate communication, as well as 
knowledge in reference to logistics company.

Communication Sciences
Università Suor Orsola Benincasa (NA)
106/110
September 2013 - December 2016

MSc Marketing and Communication

Università degli studi di Verona (VR)

October 2017 - present

Marketing
Professional comunication Plan
Packaging and lifestyle analysis
Report Export/Import agrifood 
trade

Site Web Management
- Wordpress - Joomla - Bootstrap 
- Sem - Dreamweaver - Html , Css    

Graphic
Adobe Photoshop
Adobe Illustrator
Adobe InDesign
Css Web Management

Web data analyst
Google Analytics certification
Google Ads certification mobile adv
Google Tag Manager certification
Samsung Innovation Camp
Faceboock manager
Excel - Data Presentation

English B1 - PET Cambridge
Spanish A2 - University course

http://salvatorebarbato.altervista.org

Accenture Digital Hackathon 4ª edition - 
Error404 team - "Whelp"  project

February 2017

Personal Website/ 
UX-Responsive-DataAnalysis-Seo

www.salvatorebarbato.altervista.org

Social Media Management December 2018 - present

I authorize the processing of personal data contained in my CV
based on art. 13 of Legislative Decree 196/2003 and art. 13 GDPR 679/16.

Marketing Assistant - EDALab S.r.l. March - July 2019

Development of prototype app running. As a Marketing Specia-
list.

In continuous 
updating

Marketing planning support
Creation and implementation of a corporate website: 
https://www.box-io.com/
Creation of graphic material: brochures, sales proposals, manuals
Contact management for email marketing: Mailchimp
CRM contact management: Zoho CRM

Thesis - Integrated Omnishopper Journey 

Creation of a personal brand image of a young master
musician, development of Facebook communication channel.

Development of an integrated customer journey model, to 
analyze the consumer in all its touchpoints.

ADDRESSVia Girolamo dal la corte,  N.20a (Verona)

PHONE

E-MAIL

+39 3400580921

salvatorebarbatomai l@gmai l .com

https://linkedin.com/in/salvatore-barbato-sb
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